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Country Name The Republic of the Union of Myanmar

Government System Parliament  Government ,

President  is the head of the  State.

Location South East Asia

Area 261227.8 sq-miles (676577.5 sq-km)

State /Division 7 States and 7 Regions

Population (2019) Over 54.86 million population with working 

age of 37 million, 64.9% (15-64years) 

of total population 

Male to Female Ratio 88/100

GDP Growth Rate 6.8% in 2019.

GDP per capita 1608.5 USD

Majority race Myanmar

Official Language Myanmar

Border Countries: Bangladesh 193 km, China 2,185km, India 

1,463km, Laos 235 km, Thailand 1,800km

Economic System Market oriented economic system
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Myanmar’s 

Economic 

Policy
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Myanmar Economic Policy 

(1-3)

 Insuring fiscal prudence through transparent and

strengthened public financial management

 Revitalizing, reforming and/or privatizing state

enterprises

 Supporting SMEs as generators of employment and

growth

 Fostering human resource and capital through

stronger academic and vocational training
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Economic Policy 

(4-5)

 Prioritizing infrastructure development including

electricity generation, roads and ports

 Establishing an E-Government System that includes

Data ID Cards System and comprehensive Digital

Government Strategy

 Creating employment opportunities for citizens and

returnees

 Promoting labor-intensive businesses in the short

term
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Economic Policy 

(6-7)

 Formulating a balanced industrial and agricultural

economic model in order to achieve inclusive

development, food security and increased exports

 Ensuring economic freedoms for every citizen to

engage in business activities that promote a vibrant

private sector

 Crafting a specific policy to promote foreign

investments

 Strengthening the rule of law and property rights
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Economic Policy 

(8-9)

 Establishing a financial system that ensures a stable

financial and monetary environment and generates

necessary capital for businesses, farmers and

households

 Building environmentally sustainable cities,

optimizing public utilities, reinvigorating public

spaces and preserving cultural heritages
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Economic Policy 

(10-12)

 Formulating a fair and efficient tax system that

increases government revenue and protecting

property rights through enactment of laws, rules

and regulations

 Enacting rules, regulations and procedures that

protect intellectual property rights to encourage

innovations and advanced technological break-

through.

 Forging stronger business links within the ASEAN

region and beyond as a foundation for improving

the business climate to establish domestic

enterprises with good prospects
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Ministry  of Commerce

Vision

“Developing National Economy Through Trade"

ရညမှ်န််းချက်

Mission

1. To increase trade volume
2. To encourage private sector development in accordance with the 

Market-Oriented Economic system
3. To expand market shares for Myanmar Products in the world 

market through the collaboration with international 
organizations

4. To provide support for trade facilitation
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1. To support internal and external trade activities for the economic 

development of the country

2. To upgrade the commercial efficiency of the public and private 

trading houses

3. To increase the foreign exchange earnings of the country by export 

promotion

4. To encourage the trading activities of co-operatives and private 

entrepreneurs

Main Objectives
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1. Trade activities should be aimed at the interest of the State and the 

people

2. Trade activities should not be a burden to the people

3. Trade activities should be aimed at structuring a long-term viable 

trading system. rather than to gain short-term profit

3 Basic Principles
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 To formulate and implement the trade policies systematically in 
accordance with market economic system

 To implement export promotion and enhance trade by means of 
advanced ICT

 To expand trade through regional and international cooperation

 To improve trade environment

 To produce/maintain enough amount of essential and important 
goods for domestic consumption and manufacturing industries and 
stability of prices

FIVE TRDE POLICY
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MYANMAR TRADE PROMOTION ORGANIZATION
(MYANTRADE)

Vision

• Positioning Myanmar as a regionally competitive trading 
nation to attain export- led development strategy through 
promoting Myanmar’s enterprises.

Mission

• To promote Myanmar’s trade and exports to enabled local 
companies to compete effectively in the regional and global 
markets.

• The branding of “Made-in-Myanmar” of goods and services 
will be the key focus of MYANTRADE.
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MYANMAR TRADE PROMOTION ORGANIZATION

(MYANTRADE)

Objectives
• To raise profile of Myanmar exporters in international markets
• To disseminate timely and relevant information and market 

research data to help Myanmar companies gain competitive edge in 
international markets

• To introduce Myanmar companies to foreign buyers
• To promote export of Myanmar goods and services in oversea 

markets

*********************************************************
• In terms of ODA implementation, KOICA is responsible for Korea’s 

bilateral grant aid. For the project to implement MYANTRADE 
Organization, KOICA support with bilateral ODA coupled with kind 
assistance of KOTRA.
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Why Myanmar Needs NES

• Big Country with 60 million population

• Rich in natural resources

• Abundant and cheap labor

• Good location to Market

• But – Small Export.

• Mainly primary product exports.

• Huge market only Asia and ASEAN.
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Strategic Objectives

• To leverage investment, build export-related skills and 
capacities, and foster technology innovation to support export 
growth. 

• (ပ ု ို့ကနုတ် ိုုးတကမ်ှုက ု အထ ောကအ်ကပူပြုထေမည်ို့ နညိ်ုးပညောတီ င် ် ဆနိ်ုးသေ်မှု၊
ပ ု ို့ကနုဆ် ု် ရ်ော အရညအ်ထသငိုးနှ် ်ို့ ေငမ်ိုးရညတ်ညထ်ဆောက်မှု မ ောိုး အောိုး ထပိုးရနန်ှ် ်ို့
ရ်ိ်ုးနှိီုးပမ ြုပ်နှှံမှု တ ိုုးပမ ််ို့ရန၊်)

• To build enabled and supportive institutions cooperating to 
respond to the diverse needs of current and emerging 
exporters. 

• (လကရှ် နှ် ်ို့  ငနိ်ုးသေ်ေပ ု ို့ကနု် လုပ််နိ်ုးရှ်မ် ောိုး၏ လ ုအပ်ခ က် အမ  ြုိုးမ  ြုိုးက ု
ပိူုးထပေါ်ိ်ုးပြည်ို့ဆညိ်ုးပှံို့ပ ိုုးထပိုးန ု် မ်ည်ို့ အြင ွဲ့အေညိ်ုးမ ောိုး  ထူ ော်န် ု် ရ်န၊်)

• To increase logistics capacities and build trade facilities across 
the country and at the regional level.

• (န ု် ်် ှံတေ်ဝမ်ှိုးနှ် ်ို့ ထေသတင် ိ်ုးအဆ််ို့ ကနုသ်ငယမ်ှုဆ ု် ရ်ောလ ုအပ်ခ က် မ ောိုးက ု

 ထူ ော်န် ု် ရ်နန်ှ် ်ို့ ကနုေ်ညထ် ောကပ်ှံို့ပ ု ို့ထဆော်ထ်ရိုး ေငမ်ိုးရညက် ု တ ိုုးပမ ််ို့ရန၊်)
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Priority Sectors (Goods)
(၁) Textile & Garments
(၂) Electrical, Electronic & Machinery
(၃) Forestry Products 
(၄) Food Processing
(၅) Fisheries
(၆) Rice
(၇) Pulses & Beans and Oilseeds
(၈) Rubber
(၉) Fresh Fruits and Vegetables
(၁၀) Gems and Jewelry
(၁၁) Handicrafts

Priority Sector (Services)
(၁၂) Tourism
(၁၃) Digital Products and Services)(IT)

Trade Support Function
(၁၄) Quality management
(၁၅) Logistics Services
(၁၆) Trade Information
(၁၇) Innovation and  Entrepreneurship
(၁၈) Access to Finance.



Myanmar Trade Statistics
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Major Exports (2019-2020) Major Imports (2019-2020)
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Garment
38%

Natural Gas
28%

Metal & Ore
9%

Rice& 
Broken 

Rice
6%

Fish
4%

Black 
Mapte

3%

Jade
3%

Green 
Mung 
Bean
3%

Maize
3%

Banana 
(Tissue)

3%

1. Petroleum Products 
16.5% 

2. Electrical Products     
6.59% 

3. machinery &Spare parts       
6.33% 

4. Iron &Steel
6.27% 

5. Cotton Fabric  
6.18% 

6. Vehicle& Spare 
parts    4.73% 

7. Plastic Raw 
Materials   3.94% 

8. Medicine
3.56% 

9. Palm Oil 3.12% 10. Iron &Steel 3.08% 
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Export by product group
US$ Million
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Import by product group
US$ Million
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 Private Sector Development Committee chaired  by Vice President 1  
was established in October 2016 to implement effective matters 
including in the framework of private sector development.

Ministry of Commerce is focal ministry  and Minister for Ministry of 
Commerce is  Vice-Chairman of that Committee.

 Permanent Secretary of MOC is the secretary of that Committee.

Private Sector Development Committee
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Topics
DB

2014
Rank

DB
2017

Rank

DB2019
Rank

DB2020
Rank

Change in 
Rank 

(2019&202
0)

DB2017 
DTF(%Point)

DB2019
DTF(%Point)

DB2020
DTF(%Point)

Change in 
DTF(2019&2020)

(%Point)

Overall
182 170 171 165 6               44.56 44.72 46.8 2.08      

Starting a Business 189 146 152 70 82                 77.10 77.33 89.3 11.97       

Dealing with 
Construction 
Permits

150 66 81 46 35 72.23 70.35 75.4 5.05        

Getting Electricity 126 149 144 148 - 4
52.17

55.67 56.7 1.03

Registering 
Property √

154 143 136 125 11 49.37 52.30 56.5 4.2

Getting Credit 170 175 178 181 - 3 10.00 10.00 10.00 -

Protecting
Minority
Investors

182 179 185 176 9 28.33 25.00 22.00 -3

Paying Taxes 107
119

126 129 - 3
64.05

63.94 63.9 -0.04

Trading across
Borders                   

113
159

168 168 -
47.40

47.67 47.7 0.03         

Enforcing 
Contracts

188 188 188 187 1   24.53 24.53 26.4 1.87             

Resolving 
Insolvency

155 164 164 164 - 20.39 20.39 20.4 0.01

Ease of Doing Business in Myanmar
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Myanmar Doing Business Rank and Score 
(2020)
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Foreign investment of Permitted Enterprises
From FY 2016-2017 to 2020-2021
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Foreign investment of Permitted Enterprises
From FY 2016-2017 to 2020-2021
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Foreign investment of Permitted Enterprises From FY 2016-2017 to 2020-2021 (October)(By Country)
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Foreign investment of Permitted Enterprises From FY 2016-2017 to 2020-2021 (October)(By Country)
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Foreign investment of Permitted Enterprises From FY 2016-2017 to 2020-2021 (October)(By Country)
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Foreign investment of Permitted Enterprises From FY 2016-2017 to 2020-2021 (October)(By Country)
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List of Economic Attaché 
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U Myo Thu.

Deputy Director General

Myanmar Trade Promotion Organization.

Ministry of Commerce.

Naypyitaw. Myanmar.


